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Primary Store Channels, 2005-2008
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Supercenter Warehouse Store Limited Organic/Specialty
Assortment Store Store

Industry Sales Growth — 2001-2007
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Identical Store Sales Growth, 2001-2007
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Somewhat Optimistic
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Minimize Leakage on Refrigeration Systems

Adjust Store Temperature to Save on Store Heating/Cooling

Re-engineering Store Delivery Frequency

Product Packaging Innovations (Item, Case, Pallet)

Implement Alternative Energy Sources (Solar, Wind, etc.)
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